
This was the quarter we were waiting for, a time many hoped would change the direction of our
country by electing a new President. Progressives worked furiously to register new voters and get
them to the polls. Sadly, it was not to be. Carl Rove’s team played the fear card and rounded up
evangelicals to keep their guy in office.

Beyond the Presidential horse race, however, there were some bright spots in November. The envi-
ronment, barely mentioned by either candidate, won big across the nation. The New York Times
reported “of 161 conservation ballot measures, 120 – or 75 percent – were approved by voters. Over
3 billion dollars were dedicated to land conservation.” Here in Colorado we passed a renewable ener-

gy initiative (despite well-funded opposition from utilities), approved a visionary light rail transit system in Denver, and
Democrats took control of the State legislature for the first time in decades.

I was struck by conversations I had at the GreenFestival in San Francisco just days after the election. Our panel on Natural
Investing was well attended. Rather than sinking into despair, people were eager to learn how to vote every day with their
dollars. One man confessed that for years he had been procrastinating about moving his money out of non-screened invest-
ments. This election was a wake-up call and he vowed that he could no longer tolerate being invested in military stocks. The
way our phones have been ringing, it’s clear that many people paid close attention to world events in 2004 and are eager to
learn how their money can work for a better world. My prediction is that 2005 will be a big year for Natural Investing. We
are immensely grateful to be working with you, helping direct money towards the sustainable future we want for our selves
and our children.

continued on page 2continued on page 3

Hal Brill’s  VIEW FROM PAONIA

The “wonder” drugs created by mod-
ern pharmaceutical companies have
saved many lives, but recent headlines
have illuminated ethical quandaries
and market manipulation. Of course
the Federal government needs to do a

better job at regulating the drug industry. But the SRI com-
munity also has a major role to play by applying investor
pressure on these companies. Natural Investment Services is
respected in the SRI world and we would like to raise aware-
ness of this issue. The real question is, what are the best ways
to coax drug companies to help the most people while mini-
mizing harmful side effects? This is a sensitive topic and we
are interested in discerning the most effective strategy for
producing change within the pharmaceutical industry.

What are the issues? In addition to the price gauging of
AIDS drugs to poor nations, there is a disturbing trend of
using misleading, if not dishonest, research. In recent years 

Sustainable Local Enterprises:
Building the Future Today

The spring semester is underway,
and I’ve been thinking about a class I
teach at a local college, its relation-
ship to Natural Investing and our mission of working to
create a better world. The class is called Sustainable Local
Enterprises, though we’ve lately been toying with the idea
of renaming it “Business Planning for Hippies and Healers
and Artists and other Business-Phobic, Big-Hearted
People.” Students go through the entire business planning
process, with the focus on creating practical forward
movement. Some students have just an idea, such as trying
to begin a waste-oil-to-biofuel conversion business. Some
of the businesses are already successful, such as the thriv-
ing Ayurvedic healing and retreat center. Some folks are in
business and starting to enjoy some success, but stressing
out as they come up against limitations in business savvy,
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Christopher’s  HOLISTIC SOLUTIONS continued from cover

financial skills, or marketing know
how. Whether figuring out if a business
can be more than just a good idea, or
how to take a successful business to the
next level, the class serves to help build
the network for a vibrant, sustainable
economy.

A major mission of the class is to help
eco-entrepreneurs – often long on
vision, heart and good deeds – enhance
their financial, practical, get-it-done
skills, and successfully bring their
unique offerings to the marketplace.
The businesses we’re working with are
addressing sustainability on multiple
levels: personal, financial, spiritual, eco-
logical, and within a broader social jus-
tice context. No small task! Finding,
enhancing, and supporting good sus-
tainable enterprises to thrive and suc-
ceed is a core piece of our mission as
natural investors.

There are several themes to the class;
one we start with is called “unique to
place & person.” This is the art of
building a business that unites the
owner’s unique expression with the
local market. My colleague Bari Tessler
has been both a student and guest pre-
senter in the class, featuring her busi-
ness Conscious Bookkeeping. A somatic
therapist and a former bookkeeper,

Bari teaches classes that help people
develop both practical and visionary
skills in working with money.
Obviously a unique expression of her
skills and experience, the business is
intimately wedded to the unique cul-
ture of Northern California and other
progressive communities.

Bari’s business is a great example of the
cutting edge businesses we work with.
There are no easy models for the cre-
ators to follow, so the task of building
an idea like this into a successful busi-
ness requires persistence and tenacity.
This is the same attitude we have need-
ed as natural investors, working within
the mainstream financial system to cre-
ate a sustainable economy. Pioneering
entrepreneurial efforts are often fraught
with dramatic highs and lows, mirror-
ing a high-risk investment. It takes
enormous courage to persist in doing
the right thing in the face of what
sometimes seem like insurmountable
odds, or the harping of critics. As we’re
increasingly seeing though, the money
is on our side, and we’ve now proven
that doing good and doing well are one
and the same.

Another major theme we advocate is
the importance of flexibility. Sometimes
we call business life “yoga for your

ideas.” Getting stuck on a particular
business offering, or on what “the
market should be or do,” can be the
death of a business, and feel like the
death of the owner’s soul. Dynamic
responsiveness has been the essence of
what Bari has done with Conscious
Bookkeeping, evolving her offering
from simple classes on bookkeeping to
advanced classes, national offerings
and developing partners. In the same
way, the national and international
sustainable economy is emerging,
changing the way the world thinks
about money and its role in the world.
It is exciting to be helping small, sus-
tainable businesses grow. Some day the
S&P 500 will be dominated by compa-
nies like these! 

The class is a humbling reminder for
me that our investments of time, ener-
gy and attention are the most precious
investments we can make. As you pur-
sue your own sustainable local enter-
prise, or as you patronize local busi-
nesses, and as you continue to evolve as
a natural investor, remember this huge
heart and life commitment, and the
absolutely vital role that each of us plays
in transforming the world we live in.

ETHICAL MARKETPLACE DEBUTS IN MARCH
The field of social investing will achieve another milestone in March when the first financial TV show dedicated to respon-
sible business and investing airs on PBS stations nationwide. Ethical Marketplace will report the news, trends and stories of
the companies, governments and people worldwide who are redefining success with socially and environmentally responsi-
ble practices, investments, and lifestyles.

The show has been lovingly birthed by renowned futurist Hazel Henderson, who says "After Enron, WorldCom, and the
other corporate scandals, Americans are demanding business practices that reflect their values. Ethical Marketplace is the
first TV series to show consumers and investors how they can align their investments with their beliefs, and visions for a
better future."

I (Hal) have been in touch with Hazel for many years and am on the program’s advisory council. We were treated to a
screening of a pilot show this fall, and it looks great! It features real-life stories of businesses, investors and consumers who
seek a triple-bottom-line of “people, profit and planet”. I’m constantly reminded how many people do not yet know about
Natural Investing. Now mainstream viewers will be exposed to stories about the many ways that people can align their
money with their values. Plus, I can finally say: stay tuned.



these claims have fast-tracked dozens
of medications through the FDA,
which should be regulating these
drugs. Corporate-sponsored research,
which is inadequate and filled with
conflicts of interest, typically lacks the
sorts of rigorous trials that should be
done before FDA approval. Studies that
show negative results have been buried
from public scrutiny. The public has
served as guinea pigs for medications
that have numerous and serious side
effects, including death.

You may notice drug ads that have some
disclosure of side effects stated at high
speed at the end of a beautifully shot
commercial. There’s something wrong
about marketing in order to create con-
sumer demand for products that clearly
pose some health risk. We question
whether this form of marketing is ethical.
After all, tobacco is no longer promoted
on television.

Doctors receive millions of free samples
each year. They have little time to truly
analyze the research or compare new
drugs to conventional ones, and must
trust that the medicines are safe. The
lack of government oversight is partly
to blame, but the pattern of ignoring
public safety in order to get drugs to the
marketplace is the unethical behavior
we now question.

With the recent recall of Merck’s Vioxx,
there is a new round of concern. These

sorts of concerns have existed since the
50’s, when Eli Lilly introduced Darvon
as an anti-psychotic. Darvon, which is
still being sold, is an addictive drug
with numerous ill health effects, such
as seizures and symptoms of psychosis.
Listed are just a few more:

• Pfizer, maker of Celebrex, Bextra, and
Mobic, all super-aspirin pain relievers,
has refused to give over its unpublished
data on side effects of its drugs. It
received a warning letter from the FDA,
but the drugs continue to be used.

• AstraZeneca, maker of Crestor and
Tricor, the cholesterol drugs, has failed
to alert the medical establishment about
how the drug can cause kidney failure.

• Abbott Labs, maker of diet drug
Meridia, has been concealing data that
links the medication to high blood
pressure, heart arythmia, and death.

• Bristol Myers Squibb, maker of the
anti-depressant Serzone, has failed to
recall it even though the drug has been
linked to suicides throughout the world.
Europe, Canada, Australia, and New
Zealand have banned the sale of the drug.

You get the idea. Lots of drugs, lots of
potential harmful side effects that may
outweigh their benefits for patients.

The SRI funds that we use already screen
out many drug companies because they
fail their social screens. But when they
do invest in pharmaceuticals, it is

important that they use their clout to
encourage this essential part of the
healthcare industry live up to it's high-
est potential to help people live healthi-
er lives. SRI investors select companies
and industries based on ethical criteria
that include public safety, full disclosure,
and freedom from conflicts of interest.
On all three scores the big pharmaceu-
ticals do not score well. We have an
obligation to use our tools of corporate
dialogue, shareholder activism, and
lobbying for regulatory pressure to
bring about substantive changes.

Should these efforts prove unsuccessful,
is divestment from these companies
appropriate? Should we be recom-
mending advertising limitations? We
wish to push for greater public safety,
and there are many possible courses of
action. We are not recommending
divestment from these companies, for
the SRI community has yet to embark
on a collective campaign on this issue.
We are initiating dialogue with the SRI
mutual fund companies on this issue,
and would like to hear your feedback,
so if have thoughts about how we
ought to proceed, please let me know.
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Natural Investment Services, Inc. (NIS).
NIS is a Registered Investment Advisor.

This newsletter is for educational purposes
only and is not intended to contain 
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any specific investment. Clients and/or 
representatives of NIS may own stocks

mentioned in this newsletter.
For consultation or more information 

on social investing, contact 
Jack A. Brill, Hal Brill,

Michael Kramer or Christopher Peck.

WHAT’S UP ON WALL STREET?     By Hal Brill

Another year has raced on by. The sun is low in the sky and financial gurus are
huddled by their crystal balls making predictions. But before jumping headlong
into 2005, let’s take a look at our investment journey in 2004. Despite a horren-
dous war and grueling political brawl, it actually was a pretty good year for
financial markets.

Thanks to a strong rally that began on Oct. 25th, the stock market turned in its
second-straight year of gains. The S&P 500, that had been showing a small loss
for the year, rose over 9% in the final quarter. With the elections over, investors
decided low-interest rates, decent earnings reports and lower unemployment
rates portend a good economy.

Let’s see what the dollar is doing. Go to Oh No, The Dollar is Falling! on back page.
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OH NO, THE DOLLAR

IS FALLING!
The headline that dominated financial
news at the end of 2004 was the plight
of the U.S. dollar. Measured against
foreign currencies, the dollar has lost
about 16% of its value over the past 3
years. This is a significant move, but
smaller than one would imagine given
the scary news stories. We got several
calls from clients concerned that their
investments might be getting wiped
out. We let them know that this has
had little impact on their portfolio. In
may have helped the stock market
rally, as a weak dollar makes our
exports cheaper. If you are travelling
overseas right now it does make things
more expensive.

The causes of the weak dollar have
been well reported: Bush tax-cuts and
the war have eviscerated the Clinton
surplus and we now once again have
record deficits and must borrow to pay
the bills. Households are also playing
their part, running up credit card and
mortgage debt and buying cheap for-
eign imports. Our dollars are scattered
to every corner of the planet.

Here at NIS, we have always been big
proponents of diversifying outside the
U.S. There are two SRI equity (stock)
mutual funds that we use extensively
to provide overseas diversifi-
cation: Portfolio 21 and
Calvert World Values.
Both of these funds per-
formed well in 2004,
gaining 15.9% and
17.2% respectively.

Sadly, there are no SRI
funds that invest in
international bonds.
We have encouraged
several sponsors of
SRI mutual fund com-
panies to consider launching an SRI
international bond fund. In the mean-

time, we’ve researched the field of non-
SRI international bond funds, and
found one that we consider acceptable
for natural investors. It invests in sover-
eign (government) debt and limits itself

to developed nations, primarily in
Europe. By owning foreign gov-

ernment bonds, the
fund earns the interest
from the bonds and, if
the dollar declines, it
also benefits from the
change in currency
valuations. Please
contact your NIS
advisor if you would

like to discuss whether this
is suitable for your account.

Our local environmental group was
recently treated to a talk about oil by
energy visionary Amory Lovins of the
Rocky Mountain Institute. We all know
what happened to gas. Are we running
out of oil? What are the cars of the
future going to look like? And for natu-
ral investors, where can we put our
money to encourage and profit from

the inevitable changes in transporta-
tion?

Lovins is a brilliant scientist with a wry
sense of humor. I first learned about
fuel cells from him years before anyone
was talking about hydrogen. His con-
cept of a “hypercar” that could get over
100 m.p.g. influenced the development
of today’s popular hybrid cars. Now he
has published a new book called
“Winning the Oil Endgame” where he
maps out a strategy for ending U.S. oil

dependence. It is a realistic plan that is
gaining the attention of decision-mak-
ers in government (including the
Pentagon) and industry. You can
download a summary or the entire
book for free at www.oilendgame.org.
It is encouraging to know that there
are ways we can end our dependence
on foreign oil (and the need for our
military to protect it) by developing
the next generation of super-efficient 
vehicles and fuels.

OIL-FREE ROAD

AHEAD? 

B E N C H M A R K S : TO TA L R E T U R N S A S O F 1 2 . 3 1 . 0 4

+9.2% +10.9

+9.5% +10.3%

+14.1% +18.3%

+1.0% +4.3%

S&P 500 Index

Domini Social Index

Russell 2000 - Small Cap

Lehman Aggregate Bond

1 Year4th Quarter 

+3.6

+4.2%

+11.5%

+6.2%

3 Year


